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INTRODUCTION

Congratulations on earning URAC accreditation! Thisis an important accomplishment for your
organization, as URAC accreditation is recognized and accepted by many different segments of the
health care industry and by many federal and state government agencies as a measure of a health care
organization’s quality. The URAC accreditation seal serves as a visible symbol of this commitment to
quality and accountability.

As you know, obtaining URAC accreditation is no easy feat. Your organization has worked hard for
this achievement, and we want to help you maximize the value of your URAC status. To that end, we
encourage you to communicate your accreditation to memberg/enrollees, patients, consumers,
employers, purchasers, providers, regulators, and other health care stakeholders through display of the
URAC accreditation seal in your print, electronic media and exhibit displays.

COMPLIANCE, AND NON-COMPLIANCE PENALTIES
Compliance

All promotion of your URAC accreditation status must be accurate. Although URAC does not require
the review of advertising and marketing materials related to or containing information regarding URAC
accreditation, or the status thereof, of your company (herein after “advertising and marketing materials’,
it is imperative that organizations comply with these guidelines. Failure to do so can adversely affect an
organization’s accreditation status. URAC defines the term “advertising and marketing materials’ to
include, without limitation:

All Printed Material TV Radio Posters

Annual reports Billboards Press Releases Newsdletters

Responses to Requests for Responses to Requests for Internal communications Durable Products —e.g.
Proposals (RFPs) Information (RFIs) mugs, t-shirts

Letters to Employers Lettersto Practitioners Lettersto Providers Letters to Consumers
Marketing & Sales Lettersto Insurance Web sites, email or other Any other promotional
brochures Brokers electronic materia material

Such materials may be in any form including, without limitation, written, audio, visual, digital or
electronic form.

Non-Compliance Penalties

Failure to comply with the Marketing and Press Guidelines as outlined in this document and your
company’s agreement with URAC can result in, at URAC’ s discretion, a revocation of an organization’s
accreditation status. URAC reserves the right to determine if advertising and marketing material is
misleading, false or if an accreditation status is misrepresented.

URAC reservestheright to require an organization to withdraw advertising and marketing materials from
distribution immediately or to publish, at the organization's cos, aretraction and/or clarification in
connection with any false or misleading statements or any violation of these Guidelines for Advertising.
Each organization agrees in advance to remedy such violation with the action deemed appropriate by
URAC. Inaddition, URAC reservestheright to conduct an audit of an organization's URAC-related



advertising and marketing materials a any time.

REQUIREMENTS FOR ACCREDITED ORGANIZATIONS

Web Site Display of Your URAC Accreditation Seal (Click-to-Verify)

Accredited organizations are required to display their URAC accreditation seal on their primary Web
site (at asize no smaller than 100x100 pixels) and link the seal to their listing on the URAC Directory of
Accredited Organizations. This* Click-to-Verify” accreditation seal program is designed to ensure that
customers/members, business partners, regulators and employer groups can verify the accredited status
of your organization.

The accreditation seal link must be in the following format:
http://webapps.urac.org/directory/dirv2/Link From.asp? D=xxxx

where “xxxx” are the four unique digits of your accreditation directory listing. The “LinkFrom” text in
the link above allows URAC to electronically verify that the accreditation seal link isin place. If this
text is not included in your link it will flag your accreditation seal as being noncompliant.

Health Web Site Accreditation: Organizations that have achieved URAC’ s Health Web Site
Accreditation are required to post their URAC Health Web Site seal on the home page and/or
primary entry point to the accredited environment, and the seal must be dynamically linked to the
accompanying accreditation storybook. URAC strongly encourages, but does not require, the
posting of the Health Web Site seal on every page of the accredited environment.

All Other Accreditation and Certification Programs. Organizations that have achieved any
other URAC Accreditation are required to post their URAC Accreditation seal(s) on their home
page and/or other prominent site page(s). The seal must be dynamically linked to the unique
directory address provided by URAC upon accreditation.

PERMITTED MARKETING ACTIVITIESAND LANGUAGE
Press Releases about URAC Accreditation

Press Releases and Media Outreach

As a URAC-accredited organization, you join a select group of organizations nationwide that meet
rigorous standards for quality and accountability. We congratulate you on your efforts and would like to
help you maximize your exposure with members, employers, providers, legislators and others by
encouraging you to issue press releases highlighting your URAC accreditation. Similarly, in-process
organizations are also welcome to announce that they have applied for URAC accreditation.

How to Describe Y our URAC Accreditation

URAC’ s accreditation programs focus on awide range of health care services and each program has its
own unique set of requirements and standards. URAC provides language on each accreditation program
for use in your pressrelease on URAC’s Web site at http://www.urac.org/programs/. For further




information, please refer to the Permitted M arketing L anguage section of this document found on
pages 6-7.

Quotations from URAC

URAC is happy to provide the following quotations for use in your accreditation press release from
URAC President and CEO Alan P. Spielman. URAC will also review requests for approval of other
language on a case by case basis.

For accredited organizations

“By applying for and receiving URAC accreditation, [INSERT COMPANY NAME] has
demonstrated a commitment to quality health care,” said Alan P. Spielman, URAC president and
CEO. “Quality health care is crucial to our nation’s welfare and it is important to have
organizations that are willing to measure themselves against national standards and undergo
rigorous evaluation by an independent accrediting body.”

“[INSERT COMPANY NAME] should be commended for meeting strict quality standards,”
said Alan P. Spielman, URAC president and CEO. “It is critically important for health care
organizations to make a commitment to quality and accountability. URAC accreditation isa
demonstration of that commitment.”

“We applaud [INSERT COMPANY NAME] on achieving URAC [INSERT
ACCREDITATION],” said Alan P. Spielman, URAC president and CEO. “Intoday’s health
care market, URAC accreditation provides a mark of distinction for organizations to demonstrate
their commitment to quality health care.”

For In-process organizations

“By choosing to seek URAC accreditation, [INSERT COMPANY NAME] has displayed
leadership through a commitment to quality and accountability,” said Alan P. Spielman, URAC
president and CEO.

Sample press releases and press release templates for your use can be found on page 10 of this
document.

Review of Press Releases

URAC does not require review of press releases following the templates below. URAC does require the
review and approval of press releases not following the suggested templates below to protect the
integrity and value of the URAC brand, prevent misrepresentation of URAC accreditation, and ensure
accuracy of information on URAC and URAC’ s accreditation programs. If you choose to use one of the
templates provided by URAC, no further review of your pressrelease is needed. If you choose to
deviate from the provided templates or choose to create your own, please submit your URAC press
release to URAC for review at communications@urac.org. Please also allow up to 2 business days for
URAC to conduct its review.




Use of the URAC Accreditation Seal on Marketing Materials

Accredited organizations are encouraged to display their URAC accreditation seal in print
advertisements, brochures, letterhead, business cards, and other promotional materials. See pages 14-16
for samples. Language about URAC must follow the guidelines outlined on page 6 of this document.

Program and Site Identification

Each URAC accreditation program has a separate seal. Y ou may only display seals for those programs
for which your organization is accredited. For organizations with multiple accreditations, URAC can
provide seal designs that encompass multiple programs or create specialized artwork.

In the event that less than 100% of an organization’s eligible operational sites have received URAC
accreditation, the organization must clearly state which sites are the recipients of the accompanying
accreditation seal.

Design and Color

URAC' s sedl design istrademarked. Organizations may not change the seal design given to them, i.e.
delete/revise/modify the design or change any colors. One-color seals may be reproduced in any color
ink. Two-color seals must use URAC standard colors, PMS 124U (gold) and PMS 302U (blue).

Size
URAC requires that a company reproducing any seal for “on screen use” agree to asize of no lessthan
100x100 pixels. For print use, the copy on the seal must be clear and legible.

For In-process Organizations
Organizations in-process for any accreditation program may request an “In-Process Graphic” to promote
their work toward receiving accreditation. Requests will be reviewed on a case by case basis.

Linking to the URAC Web Site

URAC encourages its accredited organizations to help describe their accreditation through linking to the
URAC Web site. In addition to the required Accreditation seal links (see“Click-to-Verify” page 3), URAC
accredited and in-process organizations may link to the URAC Web site in one of three locations:
1.) URAC' s homepage at www.urac.org for al information about URAC
2.) The organizations unique listing in the URAC online Directory of Accredited and In-
Process Organi zations
3.) Consumer section of the URAC Web site at http://www.urac.org/consumers/




Permitted M arketing Language

Language Describing URAC

Mission Statement: URAC’ s mission isto promote continuous improvement in the quality and
efficiency of health care management through processes of accreditation and education.

About Statement: URAC, an independent, nonprofit organization, is well-known as a leader in
promoting health care quality through its accreditation and certification programs. URAC offersa
wide range of quality benchmarking programs and services that keep pace with the rapid changesin
the health care system, and provide a symbol of excellence for organizations to validate their
commitment to quality and accountability. Through its broad-based governance structure and an
inclusive standards development process, URAC strives to ensure that all stakeholders are
represented in establishing meaningful quality measures for the entire health care industry. For more
information, visit www.urac.org.

URAC offersthe largest array of accreditation programs in the United States assessing health plan
operations, including but not limited to, network operations, health care practitioner credentialing
systems, and medical management functions (such as utilization management, case management,
disease management, and health call center services).

URAC is an independent, nonprofit health care accrediting organization dedicated to promoting
health care quality through accreditation, certification and commendation.

URAC isaleader in the accreditation of health and managed care organizations. Founded in 1990,
URAC currently offers more than 16 accreditation programs that span a broad spectrum of health
care services.

URAC has a modular approach to accreditation which allows for a diverse range of health care
organizations to apply for URAC accreditation with the flexibility to achieve accreditation for awide
spectrum of managed care services. This approach adapts to the continuing evolution of the health
care system. Each module is a set of standards established for a particular health care function.
URAC’ s broad-based membership includes representation from major constituencies affected by
health care - employers, consumers, regulators, health care providers, and the workers compensation
and managed care industries. Member organizations participate in the development of standards and
are eligible to sit on the Board of Directors.

A substantial number of industry leaders serve on the URAC Board of Directors, representing
providers, regulators, consumers, payers, employers, managed care groups and other health care
stakeholders.

Volunteers also participate as URAC committee members, guest faculty and contributing authors for
standards development, educational offerings and publications. This process creates a solid
foundation for the broad-based consensus approach that URAC utilizes to develop high quality
accreditation programs for the industry.



Language Describing the URAC Accreditation Process
The URAC accreditation process demonstrates a commitment to quality services and servesas a
framework to improve business processes through benchmarking organizations against nationally
recognized standards.
URAC takes a collaborative, educational approach to accreditation. During the application process,
customer service and support is available to provide assistance to applicants. New applicants are
encouraged to attend a standards workshop where they can learn more about the standards and the
process first hand. URAC accreditation requires applicants to submit policies, procedures and other
organizational information to URAC followed by an onsite review. Once an application is received
a URAC, aprimary reviewer is assigned and coordinates all aspects of the review until completion.

L anguage Describing URAC Accreditation Standards in General
The URAC standards development process is consensus driven, with over hundreds of industry
experts serving as volunteers to establish and revise appropriate industry benchmarks.
Starting with standards development, select representatives from URAC’ s 500-plus volunteer
network gather to establish and revise appropriate benchmarks. These volunteers represent the
interests of awide variety of stakeholders including purchasers, regulators, consumers, providers,
and health care organizations. As aresult, URAC standards are relevant and suitable for the health
care sector they address. This sets the stage for establishing accreditation as an opportunity for
companies to improve and enhance their operations, as well as prove to others that they can meet
national standards.
URAC standards are widely circulated for public comment and beta-tested before finalization and an
accreditation program is implemented. This broad, inclusive process of all stakeholders ensures that
URAC's standards are balanced and address a diversity of needs and concerns.

Language Describing Specific URAC Accreditation Standards
Can be found on URAC’s Web site at http://www.urac.org/programs/.




PROHIBITED MARKETING ACTIVITIES AND LANGUAGE
Prohibited Marketing Activities

Use of URAC Logo and Tag Line

URAC isthe only organization authorized to usethe URAC

corporate logo and/or tag line (as shown on right) on any l | R A C
materials. The URAC name, logo and tag line are protected by
copyright and cannot be reproduced without the express,

written permission of URAC.

PROMOTING QUALITY HEALTH CARE

Prohibited M arketing Examples and L anguage

All references in marketing materials must only use “URAC” when describing URAC. While
URAC did once use an alternate dba, companies must never use, reference or otherwise include
“AAHC,” “AAHCC,” or “American Accreditation HealthCare Commission” in any materials
whatsoever.

URAC has no blanket “accreditation.” All accreditations are for a specific set of standards.
Accredited companies must always refer to the specific standards under which they were accredited.
Example: “Smith Company’ s Georgia PPO received Health Plan Accreditation from URAC.”
Accredited companies have met URAC standards, and may not claim that they “exceed” national
standards or that they “exceed” URAC standards. Nor can they claim they have met the “ highest”
standards in the industry.

When referring to URAC accreditation in a press release, the references must be accurate. Only
those product lines that have been accredited may be mentioned in the press release. For example, if
your PPO is accredited but your HMO is not, only the PPO may be mentioned. Y ou must also refer
to the specific URAC program or programs under which you were accredited. Example: “We were
accredited under the Health Network Standards.” Similarly, in-process applicants must be clear in
the release about the program(s) for which they are seeking accreditation.

Companies issuing a press release announcing their in-process application for accreditation must not
indicate their standing in the process. For example, a company cannot claim it is “well on itsway” to
achieving accreditation or predict the outcome of an Executive Committee vote to grant
accreditation. Companies must be clear that they have applied, but have not yet achieved
accreditation.

If your company’ s accreditation has lapsed or been suspended you may not mention URAC or
URAC accreditation in any materials or press activities until your accreditation has been renewed.
Companies are prohibited from marketing the number of years accredited (e.g., cannot market “3-
year accreditation”) in order to maintain a more level playing field for those organizations that may
not opt for an additional accreditation year.

Note: The above guiddines apply to all press, marketing and advertising materials.



WHO TO CONTACT

For an electronic image of your URAC accreditation seal, and any guidance on linking the seal to the
appropriate URAC URL.:

Regina Xerez-Burgos, Director of Accreditation Operations, regina@urac.org, (202) 216-
9010 x8823

For questions concerning the use of your accreditation seal (if necessary), including but not limited to
use in electronic and print advertising, marketing materials, Web site, etc.:

Eamon Bobowski, Segment Manager, ebobowski @urac.org, (202) 216-9010 x8835

For questions concerning press releases.

Katherine Capps, (for URAC) Health2 Resources, Health2@aol.com, (703) 319-0957
communications@urac.org




SAMPLE PRESS RELEASES

Template News Release/Accredited

FOR IMMEDIATE RELEASE Contact: Name
DATE Phone
E-mail

[INSERT COMPANY NAME] RECEIVES
URAC [INSERT NAME OF ACCREDITATION]

City, State—[INSERT COMPANY NAM E] announced today that it has been awarded [INSERT
NAME OF ACCREDITATION] from URAC, a Washington, DC-based health care accrediting
organization that establishes quality standards for the health care industry. [INSERT SENTENCE
DESCRIBING ACCREDITATION RECEIVED]

[INSERT QUOTE FROM COMPANY SPOKESPERSON]

[INSERT COMPANY BOILERPLATE, INSERT DESCRIPTION OF PROGRAM
ACCREDITED]

“By applying for and receiving [INSERT NAME OF ACCREDITATION], [INSERT COMPANY
NAM E] has demonstrated a commitment to quality health care,” said Alan P. Spielman, URAC
president and CEO. “Quality health care is crucial to our nation’s welfare and it is important to have
organizations that are willing to measure themselves against national standards.”

[INSERT SUPPLEMENTAL INFORMATION ON ACCREDITATION STANDARDS FROM
http://www.urac.org/programs/]

URAC, an independent, nonprofit organization, is a leader in promoting health care quality through
accreditation and certification programs. URAC's standards keep pace with the rapid changes in the
health care system, and provide a mark of distinction for health care organizations to demonstrate their
commitment to quality and accountability. Through its broad-based governance structure and an
inclusive standards development process, URAC ensures that all stakeholders are represented in setting
meaningful standards for the health care industry. For more information, visit www.urac.org.

For more information contact [[INSERT COMPANY CONTACT INFORMATION] or visit
[INSERT COMPANY URL].

HH#H



Template News Release/I n-process

FOR IMMEDIATE RELEASE Contact: Name
DATE Phone
E-mail

[INSERT COMPANY NAME] APPLYING FOR
URAC [INSERT NAME OF ACCREDITATION]

City, State—[INSERT COMPANY NAM E] announced today that it is applying for [[INSERT NAME
OF ACCREDITATION] from URAC, a Washington, DC-based health care accrediting organization
that establishes quality standards for the health care industry. [INSERT SENTENCE DESCRIBING
ACCREDITATION APPLYING FOR]

[INSERT QUOTE FROM COMPANY SPOK ESPERSON]

[INSERT COMPANY BOILERPLATE, INSERT DESCRIPTION OF PROGRAM]

“By choosing to seek URAC [INSERT NAME OF ACCREDITATION], [INSERT COMPANY
NAM E] has displayed leadership through a commitment to quality and accountability,” said Alan P.
Spielman, URAC president and CEO.

[INSERT SUPPLEMENTAL INFORMATION ON ACCREDITATION STANDARDS FROM
http://www.urac.org/programs/]

URAC, an independent, nonprofit organization, is a leader in promoting health care quality through
accreditation and certification programs. URAC's standards keep pace with the rapid changes in the
health care system, and provide a mark of distinction for health care organizations to demonstrate their
commitment to quality and accountability. Through its broad-based governance structure and an
inclusive standards development process, URAC ensures that all stakeholders are represented in setting
meaningful standards for the health care industry. For more information, visit www.urac.org.

For more information contact [[INSERT COMPANY CONTACT INFORMATION] or visit
[INSERT COMPANY URL].

HH#H



Sample News Release/Accredited

FOR IMMEDIATE RELEASE Contact: Name
DATE Phone
E-mail

COMPANY ABC RECEIVES
URAC CASE MANAGEMENT ACCREDITATION

City, State — Company ABC announced today that it has been awarded Case Management Accreditation
from URAC, a Washington, DC-based health care accrediting organization that establishes quality
standards for the health care industry. URAC’s Case Management Accreditation standards require
companies to establish a process to assess, plan and implement case management interventions.

“Company ABC is honored to receive Case Management Accreditation from URAC,” said John Smith,
president and CEO of Company ABC. “We are very pleased to be recognized in the industry for
providing outstanding services. Such a distinction also underscores the quality of our work with
customers, patients, clients, payors, and providers by demonstrating compliance with national standards
for case management services.”

[COMPANY BOILERPLATE, DESCRIPTION OF PROGRAM ACCREDITED]

“By applying for and receiving URAC Case Management Accreditation, Company ABC has
demonstrated a commitment to quality health care,” said Alan P. Spielman, URAC president and CEO.
“Quality health care is crucial to our nation’ swelfare and it is important to have organizations that are
willing to measure themselves against national standards and undergo rigorous evaluation by an
independent accrediting body.”

URAC’s Case Management Accreditation standards address approaches to ensuring appropriate patient
protections have been established, such as policies for confidentiality of patient information, informed
consent, dispute resolution and other issues. The standards cover staff structure and qualifications,
quality improvement, information management, oversight of delegated functions, ethics, complaints, and
the case management process.

URAC, an independent, nonprofit organization, is a leader in promoting health care quality through
accreditation and certification programs. URAC's standards keep pace with the rapid changes in the
health care system, and provide a mark of distinction for health care organizations to demonstrate their
commitment to quality and accountability. Through its broad-based governance structure and an
inclusive standards development process, URAC ensures that all stakeholders are represented in setting
meaningful standards for the health care industry. For more information, visit www.urac.org.

For more information contact [CONTACT NAME AND TITLE] a [CONTACT INFORMATION].

HH#H



Sample News Release/I n-Process

FOR IMMEDIATE RELEASE Contact: Name
DATE Phone
E-mail

COMPANY XYZ APPLYING FOR
URAC HEALTH UTILIZATION MANAGEMENT ACCREDITATION

City, State — Company XY Z announced today that it is in the process of applying for Health Utilization
Management Accreditation from URAC, a Washington, DC-based health care accrediting organization
that establishes quality standards for the health care industry. URAC’ s Health Utilization Management
Accreditation standards provide assurance to patients, providers, purchasers, regulators and employers

that the practices of the organization performing these services are fair and equitable for all parties.

“By applying for accreditation under URAC’ s Health Utilization Management standards, we can
demonstrate to various stakeholders a commitment to quality UM processes,” said John Smith, president
and CEO of Company XY Z.

[COMPANY BOILERPLATE, DESCRIPTION OF PROGRAM]

“By choosing to seek URAC Health Utilization Management Accreditation, Company XY Z has
displayed leadership through a commitment to quality and accountability,” said Alan P. Spielman,
URAC president and CEO.

The URAC Health Utilization Management standards establish consistency in UM processes. The
standards ensure that appropriately trained clinical personnel conduct and oversee the utilization review
process, that a reasonable and timely appeals processis in place, and that medical decisions are based on
valid clinical criteria.

URAC, an independent, nonprofit organization, is a leader in promoting health care quality through
accreditation and certification programs. URAC’ s standards keep pace with the rapid changes in the
health care system, and provide a mark of distinction for health care organizations to demonstrate their
commitment to quality and accountability. Through its broad-based governance structure and an
inclusive standards development process, URAC ensures that all stakeholders are represented in setting
meaningful standards for the health care industry. For more information, visit www.urac.org.

For more information contact [CONTACT NAME AND TITLE] a [CONTACT INFORMATION].
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SAMPLE MARKETING MATERIALS

Accredited organizations are encouraged to display their URAC accreditation seal in advertisements,
brochures, letterhead, business cards, and other promotional materials. The following samples are
reprinted with permission from Miavita, Inc., McKesson Health Solutions and Physicians Review

Network, Inc.

Home

| | Company

| | Programs

Partners

| | Our Policies | |

Mews

| | Contack Us

miavita

live better longer

Welcome to Miavital Below you will find a few links that will

tell you more about who we are and what we offer.

Find information about our product: Healthy Living

Programs.

Tour our Business Center to learn about

Partnerships, our Team or how to Contact Us.

Living Programs
and Site Features

Takes Care of Its
Members

{ r N Y
Miavita Site | |success today's recipes &
Tour stories feature more
Tour Our Healthy See How Miavita 10 Ways To Eat Pepper-Swirled

More Whole Grains

White Bean &
Roasted Garlic Dip

—
S

© 2004 Miavita, Inc. All rights reserved.

Privacy Policy I

Terms of Use

EN
(URAC)
o
HESLTY WEB ST

Health On the

Net Foundation.

Already a Member?

LoginName |
Password *I
=

Save password on computer.

Forgot your password? Click here.

Trial Membership
Sign up for an individual
subscription for only $9.95 per
month. Click here to start your 7-
day FREE trial (no credit card
required).

Miavita @ Work

Did your employer or health plan
purchase Miavita for you? If so,
click here to activate your free
account.

Friends & Family

Did you receive a Key Code from a
friend or family member? If so,
click here to set up your account.









